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The most authoritative 
strategic report for the global 
mobile handsets market
Now in its 10th edition, Future Mobile Handsets is the 
definitive guide to the worldwide handsets market. 
The report provides unrivalled coverage and in–depth 
analysis of mobile handset device trends, highlighting 
the important role they will play in supporting future 
generation wireless communications networks. 

NEW IN THIS EDITION: 
New forecasts to 2013 – Brazil, Russia, India 
and China

Exclusive analysis of the Smartphone market
• Impact on open source and creation of Symbian 

foundation
• Growth of open source
• Impact of Apple’s developments
• Proprietary vs Open Architecture vs Open Source

An insight into the browser market
• Movement towards html based web pages

Expanded analysis – handset vendor, customer 
and device segmentation 

Segmentation by:
• Consumer – by lifestyle
• Product – by technology, by handset ASP
• Handset vendor – by consumer, by device portfolio

Analysis and forecasts for upcoming device 
types – including MIDs

New company profiles

New Case studies

Handset manufacturing and process production 
– key analysis, approaches and trends

SDR – Software Defined Radio
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