
Now in its 9th edition, Future Mobile Handsets is the definitive guide 
to the worldwide handsets market now, and over the next five years. 
The report provides unrivalled coverage and in-depth analysis of mobile 
handset device trends, highlighting the important role they will play in 
supporting future generation wireless communications networks. 

The most authoritative strategic report for 
the global mobile handsets market

NEW IN THIS
EDITION

FUTURE MOBILE HANDSETS
9th Edition

✓ Detailed forecasts for 2.5G, 3G and now 3.5G handsets by 
region from 2007 – 2012 including: HSDPA,  HSUPA, CDMA 
1xEV-DO Rev A and CDMA 1xEV-DO Rev B

✓ New vendor profiles: Apple, HTC and Sagem plus updated 
profiles on the top 5 handset manufacturers: Nokia, 
Motorola, Samsung, LG Electronics and Sony Ericsson 
analysing company performance, product portfolio and our 
expert analysts insight

✓ Detailed analysis of market segmentation evolution and 
the emergence of new market segments including Mobile 
Converged Devices and FMC handsets 

✓ Handset average selling price (ASP) and bill of material
(BOM) detailed analysis and forecasts to 2012 by 
technology (2G, 2.5G, 3G, and 3.5G) and feature-set (from 
basic phones to high-end smartphones) 

See inside for more on NEW coverage in this edition 

Worldwide Market Analysis, Strategic Outlook & Forecasts to 2012

www.informatm.com/fmh

CONTAINS OVER
40 KEY DATA SETS

The worldwide handset market has more than doubled in six short years, 
reaching 975 million unit sales in 2006. Handsets sales are forecast to pass 

the 1 billion mark for the first time in 2007, to reach an unprecedented 1.1 billion. 
Over the next two years the handset industry will experience a period of increased 
competition and lower margins. ”   David McQueen, Principal Analyst
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Future Mobile Handsets provides a
detailed evaluation of how players

need to tackle key industry
challenges across each

link in the technology
value chain. It provides a
comprehensive analysis of
markets across the world
and technology evolution,

with detailed five year
forecasts for 2.5G, 3G and now

3.5G handsets from 2007 to 2012.

The report contains extensive market segmentation analysis and
also provides in-depth discussions of the industry’s key issues,
including:
• manufacturing trends
• the importance of brand
• distribution and retail strategies

The report delivers:

In-depth analysis of advances in hardware technology and software 
solutions with further granularity, comparing different competing 
technologies suitable for different market segments
Extensive and detailed forecasts by region and by technology, 
along with roadmaps of industry developments throughout the 
technology value chain. This report provides players with a complete 
picture, essential for making decisions over the next five years.
Analysis and forecasts of key feature sets, such as cameras, music, 
video playback and Web 2.0, is included, while also examining future 
developments such as digital broadcasting, WLAN and WiMAX
Hardware technology analysis for both wireless solutions and 
mobile handset devices along the value chain from component to 
system level
Detailed assessments of cost, performance and power consumption 
for different technologies and devices.
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A key factor of success in today’s 
mobile handset industry is having a 

broad, balanced product portfolio. 
Cost control must also be a theme 
running throughout the complete 

lifecycle of a mobile handset, 
from the product development 

and design stages, through to 
discontinuation. Increasing 

competition, the desire to sell 
greater volumes at the low end, and 

the reducing costs of technologies 
has begun the erosion of vendor 

average selling prices. In light of this, 
the leading handset vendors are 

now looking to revise their business 
models, seeking to diversify their 

revenue streams.”

David McQueen, Author, 
Future Mobile Handsets
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 of cost, performance and power consumption 
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NEW EXCLUSIVE 2007 INDUSTRY SURVEY
Future Mobile Handests 9th edition includes the results of a recent 
extensive survey amongst key global vendors and operators. The results 
are integrated throughout the report, ensuring that the information you 
receive is entirely unbiased and based on current industry opinion. 
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NEWDetailed forecasts
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• Comprehensive regional and 

technology analysis and forecasts
• 3.5G subscriber and handset 
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HSDPA,  HSUPA, CDMA 1xEV-DO 
Rev A & CDMA 1xEV-DO Rev B

• Segmentation by disposable 
income

• TD-SCDMA and TD-CDMA 
forecast analysis

• Average ASP and BOM by 
technology (2G, 2.5G, 3G, and 
3.5G)

• WiMAX handset forecasts and 
analysis

NEW Segmentation by
disposable income
The cost of the handset is critical 
when targeting developing 
countries, that will be responsible for 
the next billion mobile subscribers. 
This edition provides a detailed map 
of mobile subscribers as a function of 
their disposable income and the cost 
of handsets they can afford to buy.

NEW Convergence analysis
Convergence is changing the 
way the mobile handset market is 
segmented. This edition identifies 
the addressable markets for 
converged devices and analyses 
how convergence will change the 
landscape of the handset market.

NEW ASP and BOM analysis
This edition provides forecasts and 
a regional analysis of the BOM and 
ASP by market segment from basic 
phones to value smartphones and 
by wireless technology. The report 
also provides analysis and forecasts 
for minimum BOM and minimum 
selling prices for different categories 
of devices.

NEW Single Chip market
development
Semiconductor technology and the 
evolution of single-chip design are 
enabling device makers to lower 
the cost of their devices whilst 
enabling additional features and 
functionalities. The report assesses 

single-chip market development and 
deployment in different segments 
of the market from ultra-low-cost 
handsets through to smartphones.

NEW Digital radio technology
Digitising radio functions is currently 
enabling a number of wireless 
modes and baseband frequencies to 
be integrated in a single die, which 
dramatically reduces the cost of the 
handset, its power consumption and 
its form factor. This edition provides 
detailed analysis of the technology 
in the context of the mobile handset 
market and discusses strategies of 
leading solution providers. 
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built up an in-depth knowledge of the 
market developing in-house original 
online research amongst Informa Telecoms 
& Media’s extensive team of telecoms 
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telecoms research and consulting sector 
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in the handset markets’ needs and 
requirements. At Informa Telecoms & 
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HANDSET VENDORS
Benefit from complete analysis of the global 
mobile handset market

Investigate new technologies and revenue 
streams

Track the current position and performance of 
your competitors

OPERATORS
Understand how the mobile handset market is 
developing 

Discover where your company can profit from 
new opportunities, current successes and 
potential partnerships

COMPONENT MANUFACTURERS
Use detailed forecasts for handset components to 
drive your business forward

Base future decisions on accurate data and 
independent analysis from leading industry 
experts

APPLICATION AND CONTENT PROVIDERS
Gain an unparalleled understanding of how 
mobile technologies and handsets will develop 

Assess the impact that this will have on the 
services you currently provide, and those you may 
offer in the future 

CONSULTANTS, ANALYSTS AND FINANCIAL 
ORGANISATIONS

Develop a thorough understanding of the 
workings of the global mobile handset industry 

Base future investments and recommendations 
on unbiased, unique analysis and primary data
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comment and data via a single, customised homepage.
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handset intelligence solution. From ultra low-cost handsets, vendor
strategy and consolidation coverage to mobile operating systems and the
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Core coverage includes:
 Operating systems, UIs and browsers
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 Handset distribution, marketing, retail

 Handset trends
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