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From Wireless Local
Loop to Full Mobility
and Data Services

13 Operator Case Studies _
HCIRERENNrl  Attend this year's event to learn how you can:

Andy Chong, Vice Chairman, Sampoerna Telekom STl (Indonesia) ® Establish successful Business Models for CDMA WLL

ji=yaw Bawiec, CEO, SferiallfRRiL) ® Use CDMA WLL to comply with Universal
Arnfinn Réste, CEO/Founder, Nordisk Mobiltelefon AB (Sweden) Service Obligations Pl

Frans Ndoroma, Managing Director,
Telecom Namibia (Namibia) ® Leverage the value of the voice and data opportunity in Rural areas

Justin Coetzee, Chief Commercial Officer, Zantel (Tanzania) Implement migration from Limited Mobility to
Godfrey Kisekka, Chief Technology Officer, Full Mobility

Uganda Telecom (Uganda)

Krzysztof Witon, Fixed Business Director, UMC (Ukraine)

Fazal Hussain, CEO, GO CDMA TeleCard (Pakistan) . .
Victor Topor, CTO, Telekom Baltija (Latvia) Profit From the Promise of EV-DO Rev A

Respond to the challenges created by Unified
Licensing Regimes

Rajesh Kumar, Chief of Strategic Planning & New Exploit the versatility of CDMA to Become A Multi-Service
Technologies, BSNL (India) Network Operator

Sanjeev Banzal, Joint Deputy Director General of Regulation,
BSNL (India)

Artem Orange, CEO, Diallog (Pakistan)
Ruddy Valdivia, President, Valtron (Peru)
Razzaq Paracha, Executive Director,

Answer the key questions related to Network
Infrastructure Evolution

Delegate Bag Sponsor: Conference Sponsor: Refreshment Break Sponsor

Worldcall Telecom Ltd (Pakistan) : \‘”
Vadim Belyavskiy, Chairman, IA450 QUALCO/VW\ Alcatel-Lucent @ e
HUAWEI

Khalid Khan, Chairman, Central Asian COMA Forum
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THE FIRST EVER EVENT DEDICATED EXCLUSIVELY TO THE CDMA WLL COMMUNITY

“Very good conference,
excellent networking”
(B, Lucent), 450 Mhz Digitalisation 2006
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From Wireless Local Loop to Full Mobility and Data Services

Building upon the success of Informa Telecoms & Media’s established CDMA 450 Mhz Digitalisation series, we are
proud to present the inaugural CDMA WLL event, the first of its kind ever to be staged in the industry specifically for
this important global community.

“Ideal meeting place for

industry stakeholders”
(MC, Great Bear), 450 Mhz Digitalisation 2005

Accounting for 80% of existing wireless local loop deployments worldwide, CDMA WLL is a proven, mature technology
that can provide operators (both fixed and mobile) with a cost-effective solution to cater to rural customers, dispensing
with the need to invest in expensive copper wires while at the same time fulfilling Universal Service Obligations and
empowering remote populations. Its capability has already been proven in emerging markets such as Africa, India, Pakistan
and Bangladesh, where operators have advanced levels of deployment and have largely overcome any initial regulatory
and implementation challenges. Now, the time is right for Eurasian operators to seize this opportunity and prosper in their
own respective markets with CDMA WLL.

This event is sure to provide a much-needed forum for this global community to come together to share experiences,
formulate strategies to support the commercial launch of services, plan for network infrastructure evolution and exchange
valuable new contacts across the industry.

Who Should Attend? 4 A

CDMA WLL is a highly versatile technology. EXPECTED ATTENDEES
Consequently, operators must make fundamental
choices about how they wish to exploit its
possibilities. In particular, operators need to decide
whether they wish to create a proposition based
upon fixed mobility or full mobility and develop
migration strategies to facilitate growth and ROI. The
decisions behind such strategies are equally
important for representatives of:

Full Value Chain Representation

B Fixed Operators........cccovvviivviiccn
GSM Operators .......cccccovevinnne .

B CDMA Operators -
Regulators.......cccooeiiiiiiiiii
Terminal/Infrastructure vendors .........
Consultants .......ccoooiiiiiiiiii

Global Audience

B India
Africa

B Eurasia ..o
Western Europe.......ccccooeoe
South America ......cccoooeeiiii.
Rest of the World

. wishing to extend their
footprint in the market with CDMA WLL

’ seeking to provide fixed Senior Management Attendance

mobility services to rural customers m
. aspiring to leverage GSM/CDMA |
synergies and wireless local loop technology
R PP . . Business Development Director .......... 10%
2 with mtereSt_s .m pr.omot.lng . Regulatory Affairs Director.................... 10%
Universal Access and Unified Licensing Regimes Y )

Officially Endorsed By: The International 450 Association

The International 450 Association promotes the use of CDMA2000@ in the 450MHz band (CDMA450), and supports industry standards to
advance the deployment of the technology.

IA450 brings together industrial members and operators from Africa, Asia, Latin America and Europe. The 1A450 provides guidance and
leadership to operators interested in deploying CDMA450 technology through the extension of the results and benefits of actual member
experiences and real life results and successes, to all global players.

Visit www.450world.org for further information
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“Probably the best organised event of the type | have attended” (M, MaxTelecom) WIMAX 2006

DAY ONE: 26TH JUNE 2007

Chairman: Colin Chandler, Vice Chair IA50 Association (UK)

OPERATOR

OPERATOR

OPERATOR

OPERATOR
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Speed Networking %ﬂ
Your opportunity to get to know your peers before the start

of the conference and set a relaxed and informal atmosphere % 0ee®

Chairman’s Opening Remarks

How Can Fixed Operators Expand Their Footprint In The
Market With CDMA WLL? Quantifying the Benefits of
Investment and Forecasting Impact upon the Bottom Line
+ How can WLL services be packaged to complement existing wireline
service offerings?
Defining the wireless proposition — What VAS should be offered?
Capitalising upon new opportunities with CDOMA WLL — what factors
should determine timing of launch?
Frans Ndoroma, Managing Director, Telecom Namibia
(Namibia)

Establishing the Business Case for CDMA Operators to Invest
in WLL: Developing Roll-out Strategies to Accomplish
Objectlves of Deployment
What are the objectives of deploying WLL for operators with existing
CDMA network assets?
How effective is CDMA WLL as part of a long-term growth strategy?
« Turning revenue into profit — how can CDMA operators generate
commercially viable service offerings with WLL?

Fazal Hussain, CEO, GO CDMA TeleCard (Pakistan)

Positioning CDMA WLL in the Context of Evolving Commercial
Strategy: Defining the Network Planning Criteria for COMA
Operators
Developing a business case by making accurate assessments of the market
Leveraging the capabilities of CDMA WLL technology to enhance service
offerings
Defining the planning criteria for coverage and network evolution
Selection of terminals for better acceptance by customers
Positioning limited mobility as a value-added in an efficient network
framework
Luigi Gasparollo, Vice President Business Development MENA,

Qualcomm (ltaly)
Networking & Refreshments Break

Understanding the Feasibility of the Fixed Mobility
Proposition: Implementing Cell-Locking/Home-Zoning with
CDMAWLL
How technically demanding is implementation of cell-locking with
CDMA WLL?
Defining the boundaries of nomadic usage — how big should the radius be?
Communicating the limits of the fixed wireless proposition to the
market — what is the perception of fixed mobility?

John Giere, Chief Marketing Officer, Alcatel Lucent

Understanding The Motive For GSM Operators to Invest In
CDMA WLL: What Is The Rationale For This Approach?
How much of a risk does CDMA WLL represent for GSM operators?
Evaluating the OPEX of maintaining GSM and CDMA networks in
parallel
From GSM to CDMA WLL — how can GSM operators ensure efficient use
of network resources?

Justin Coetzee, Chief Commercial Officer, Zantel (Tanzania)

Will GSM WLL Solutions Ever Hit The Market Or Are The
Barriers To Deployment Simply Too Great? What Is The
Business Case For Commercial Launch?
+ What are the barriers to deployment of GSM WLL?
To what extent is there a need for GSM WLL?
+ Can GSM WLL deliver sufficient capacity to compete with CDMA WLL?
Evaluating the value of the time-to-market advantage of CDMA WLL
Godfrey Kisekka, Chief Technology Officer, Uganda Telecom
(Uganda)

OPERATOR

OPERATOR

OPERATOR

OPERATOR OPERATOR

OPERATOR

Networking & Lunch Break

— CDMA WLL: An Interim Solution or

Strategic Priority? For How Long Can CDMA WLL Provide a

I\ v

+ What factors will determine how long CDMA WLL remains on the radar
for different players in the value chain?

+ How does the business case change as markets become more established?
Determining the trajectory for network evolution — what is the
migration path for COMA WLL?

Impact of DATA and VAS services on revenue in the CDMA WLL
business case

Wladyslaw Bawiec, CEO, Sferia (Poland)

Arnfinn Réste, CEO/Founder, Nordisk Mobiltelefon AB (Sweden)
Fazal Hussain, CEO, GO CDMA TeleCard (Pakistan)

Luigi Gasparollo, Vice President Business Development MENA,
Qualcomm (ltaly)

Andy Chong, Vice Chairman, Sampoerna Telekom STl (Indonesia)
Moheb Ramses, Technical Director, MENA Region,

\ Huawei Technologies

CASE STUDY: NORDISK MOBIL TELEFON - Exploiting the
Versatlllty of CDMA to Become A Multi-Service Network Operator
What role can CDMA WLL play in delivering a full complement of
services?
Capitalising upon convergence to capture greater market share
Can CDMA WLL deliver adequate voice capacity and data speeds in
relation to alternative technology options?
Arnfinn Roste, CEO/Founder, Nordisk Mobiltelefon AB

(Sweden)

CASE STUDY: SFERIA — What Are Some of the Early Lessons
from EV-DO Service Launch in Poland? How Has The Market
Responded To CDMA WLL?
What new services have been enabled for Sferia subscribers by EV-DO
launch?
+ Why was CDMA WLL chosen in favour of the alternative technology
options?
Exploring the practicalities of nomadic service launch in Poland — what
challenges have been overcome?
Developing dual-mode service offerings — capitalising upon GSM and
CDMA synergies
Wladyslaw Bawiec, CEO, Sferia (Poland)

Networking & Refreshments Break

CASE STUDY: DIALLOG - Achieving Objectives of Cost, Clarity,
Capacity, Coverage and Customer Satisfaction with CDMA
WLL
+ Developing a profitable pure fixed wireless 450 business strategy —
exploring the critical success factors in the business case
How does Diallog maintain a competitive edge in Pakistan? Is CDMA
WLL the basis of differentiation?
+ What is the future outlook for CDMA WLL service evolution at Diallog?
20,000 subscribers — What next?

Artem Orange, CEO, Diallog (Pakistan)

CASE STUDY: UMC - Driving Fixed Business by Using CDMA
WLL to Create Profitable New Revenue Streams
+ To what extent is driving residential business an integral aspect of
UMC's strategy?
How competitive is the market for fixed business in Ukraine? To what
extent can UMC leverage CDMA WLL to gain market share?
Krzysztof Witon, Fixed Business Director, UMC (Ukraine)

CASE STUDY: WORLDCALL TELECOM LTD - Tariff development

for the WLL Market: Competing with Cellular operators on

Price in Pakistan

+ How has Worldcall positioned its CDMA WLL service against competitive
cellular offerings in the market?

« WLL launched in 37 cities — Assessing the scalability of CDMA WLL
technology
How have cellular operators responded to Worldcall's tariff development
initiatives?

Razzaq Paracha, Executive Director, Worldcall Telecom Ltd

(Pakistan)

End of Day One



“Superlative networking opportunity” (B, PT Mondora Cellular) 450Mhz 2005

DAY TWO: 27TH JUNE 2007

Chairman: Frank Mulholland, Director of Sales and Business Development,
Alcatel Lucent (UK)

Registration

Speed Networking
Your opportunity to get to know your peers before the start

of the conference and set a relaxed and informal atmosphere M
WoRrE™

QPEEQ

Chairman’s Opening Remarks

How Should WLL Operators Respond To the Introduction of
Unified Licensing Regimes? Employing Strategies to Capitalise
Upon Emerging Opportunities
How do Unified Licensing Regimes (ULR) influence market dynamics and
affect the ability of WLL operators to compete?
« Why the need for ULR? Is evidence of ‘mobility by stealth” among fixed
wireless access providers the primary driver of such initiatives?
Can transition to WLL be a win/win scenario for all operators? Removing
restrictions to expansion
Sanjeev Banzal, Joint Deputy Director General of Regulation,
BSNL (India)

OPERATOR

Fulfilling Universal Service Obligati

he Most Cost-Effective Solution To Cater For

v

To what extent is COMA WLL deployment a purely commercial decision?
Raising Teledensity and GDP — Does CDMA WLL provide the most effective
means to increase economic prosperity and address the digital divide?
Evaluating demand for data services in markets with a low per-capita GDP
How useful is COMAWLL as a solution to provide tele-medicine and education?
+ How far do Universal access funds go in financing last mile access?
Frans Ndoroma, Managing Director, Telecom Namibia (Namibia)
Justin Coetzee, Chief Commercial Officer, Zantel (Tanzania)
Khalid Khan, Chairman, Central Asian CDMA Forum (Pakistan)
Ruddy Valdivia, President, Valtron (Peru)

OPERATOR

 Razzaq Paracha, Executive Director, Worldcall Telecom Ltd (Pakistan )/

Networking & Refreshments Break

Driving Down the Cost of Terminals in the 450 Band:

Leveragmg the Co-operative Opportunity to Achieve Volume
Does the high cost of terminals present a major obstacle to the
commercial success of CDMA WLL?
What is the current status of fixed-wireless terminals in the 450 band?

+ What are the key "must have" features which should be supported on a
WLL device?

Moheb Ramses, Technical Director, MENA Region,

Huawei Technologies

Understanding the Politics of Spectrum Licensing Decisions:
Gaining Regulatory Support and Overcoming Objections from
Competltors
Why has spectrum licensing become so politically charged?
Understanding the key areas of contention between competitors — How
can CDMA WLL operators avoid falling foul of regulatory authorities?
Does increased competition from WLL operators drive down prices in the
market below cost for GSM operators?
Is technology neutrality leading to fragmentation in the market?
Rajesh Kumar, Chief of Strategic Planning & New Technologies,
BSNL (India)

Exploiting CDMA WLL in Pakistan to Drive Subscriber Growth —
To What Extent Can This Local Success Story Be Replicated More
Widely in the Eurasian Market?

Outlining the objectives and expectations from WLL deployment

Understanding the complex regulatory and business environment for WLL
+ IsWLL growth in Pakistan an exemplar for the larger Eurasian market?

The way forward for the Eurasian markets — learning from experience
Khalid Khan, Chairman, Central Asian CDOMA Forum (Pakistan)

OPERATOR

Which Band Can Provide The Greatest Platform For Competitive

Advantage For CDMA WLL Operators? Capitalising Upon the 450

MHz Opportunity
Strategies for minimising OPEX
Countering the escalating cost of CDMA frequencies
+ What advantages can the 450 Mhz band deliver to operators seeking to
implement CDMA WLL?
Vadim Belyavskiy, Chairman, International 450 Association
(IA450) (Russia)

OPERATOR
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OPERATOR

OPERATOR

Networking & Lunch Break

Migrating From Limited Mobility to Full Mobility: Overcoming
Regulatory Hurdles and Technical Challenges to Broaden
Market Appeal
Offsetting the additional cost of investment with higher margins from mobility
What technical challenges are posed by migration?
+ What factors may preclude the successful launch of full mobility?
+ How do QoS requirements change as operators migrate to full mobility?
Ruddy Valdivia, President, Valtron, (Peru)

CASE STUDY SAMPOERNA TELEKOM STI - Outlining the
Challenges of Rural Roll-Out: Overcoming Difficult Terrain to
Reallse the Potential of CDMA WLL in this Key Target Market
How has Sampoerna Telekom overcome difficult terrain in Indonesia to
launch CDMA WLL services?
What are the challenges of wireless network topography in rural areas?
+ Resolving interference issues with CDMA WLL — to what extent does
physical terrain limit the viability of network investment?
Andy Chong, Vice Chairman, Sampoerna Telekom STI
(Indonesia)

Profiting From the Promise of EV-DO Rev A: What Impact Will
Future Network Upgrades Have Upon Existing CDMA2000 1X
WLL Deployments?
Investigating the new revenue opportunities afforded by EV-DO Rev A
Examining the drivers of demand for high speed data services
Strategies for ‘future proofing’ network investments
Amrit Heer, Head of CDMA Product Development, Nortel

Networking & Refreshments Break

CASE STUDY: TELEKOM BALTIJA - Sharing Experience of
Building A CDMA WLL Network for Voice and EV-DO With
100% Coverage in Latvia
« Investigating the legacy of problems with data transmission and
telephony services in Latvia - Analysis of solutions (CDMA WLL vs.
WiMAX)
Execution of projects undertaken over IMT MC-450 (CDMA2000-
1x;,CDMA2000-1x EVDO rev.0) network
- Lattelecom WLL project: Migration of analogue subscribers to digital
network over Telekom Baltija JSC CDMA2000-1x network
- Broadband Latvia over Telekom Baltija JSC CDMA2000-1x EVDO rev.0
network
Developing strategies for further network development and convergence
Victor Topor, CTO, Telekom Baltija (Latvia)

CDMA WLL vs. WiMAX:

Resolving Confusion and Controversy in the Market and Choosing

\ y
What factors should influence technology selection?
How significant is the risk of ‘vendor lock-in" when evaluating proprietary
solutions?
How relevant is WiMAX to operators in emerging markets?
Comparing the costs of network rollout and maintenance for competing
technologies
Godfrey Kisekka, Chief Technology Officer, Uganda Telecom
(Uganda)
Rajesh Kumar, Chief of Strategic Planning & New Technologies,
BSNL (India)
Krzysztof Witon, Fixed Business Director, UMC (Ukraine)
Vadim Belyavskiy, Chairman, International 450 Association
(IA450) (Russia)

Michael Zotov, CEO, Telekom Baltija (Latvia)
. J

Close of Conference
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“Excellent conference, big success, valuable new information, big aid in future decisions” (ST, Siminn),WiMAX 2006

« N

Enjoy your stay in Istanbul!

Delegate Bag Sponsor:

QLIALCOMM®

QUALCOMM Incorporated is a pioneer of CDMA (Code Division Multiple Access) digital
wireless technology and one of the leading enablers of 3G wireless, as well as other
advanced wireless products and services. QUALCOMM leads the world in the development
of CDMA2000® 1X, 1XEV-DO, WCDMA (UMTS) and HSDPA/HSUPA chipsets and
solutions, and has licensed its essential CDMA patent portfolio to more than 135
telecommunications equipment manufacturers worldwide. QUALCOMM technology
continues to enable the enterprise, network operators and manufacturers, developers and
wireless end-users by providing technology innovation and leadership in the wireless
industry worldwide.

As the world’s largest 3G chipset provider, QUALCOMM CDMA Technologies is committed
to the development and advancement of 3G technology. With offices throughout the
world, QUALCOMM works closely with numerous operators, manufacturers and developers

Istanbul is an enchanting blend of Eastern

to enable the successful commercial roll-out of compelling, feature-rich 3G WCDMA and Western CUltUI'E, a Vibrant' modern
(UMTS) and HSDPA/HSUPA services across the region. city, with a unique identity, its rich past co-
QUALCOMM CDMA Technologies is a developer and supplier of comprehensive chipsets existing alongside its yOUtthl exuberance.

and system software supporting high-speed mobile broadband networks, as well as multi- . . . )
mode/multi-band solutions. QUALCOMM's chipsets integrate a wide range of compelling Although no longer the Capltal of Turkey' it remains the country's

capabilities, including 3D hardware-accelerated graphics and the Company’s gpsOne® cultural and business centre. It is a city of contrasts, bustling
solution, the world's most broadly deployed Assisted-GPS technology. with the cacophony of 21st century life, and yet achingly
beautiful. It is set in a stunning location, surrounded by water —
the narrow strait of the Bosporus and the serene Sea of

For more information, please visit www.qualcomm.com

Conference Sponsor:

Marmara separating Europe from Asia. Istanbul has a foot in
Alcatel-Lucent @ each, celebrating the best of both heritages.

Make the most of your attendance at CDMA WLL and be
Alcatel-Lucent (Euronext Paris and NYSE: ALU) provides solutions that enable service . . .
providers , enterprises and governments worldwide, to deliver voice, data and video sure to make time fOI’ some ofthe many hlghllghtS that
communication services to end-users. As a leader in fixed, mobile and converged broadband Istanbul has to offer.

networking, IP technologies, applications and services. Alcatel-Lucent offers the end-to-end
solutions that enable compelling communications services for people at home, at work and
on the move. With 79,000 employees and operations in more than 130 countries, Alcatel-
Lucent is a local partner with global reach. The company has the most experienced global
services team in the industry and one of the largest research, technology and innovation
organizations in the telecommunications industry. Alcatel-Lucent achieved proforma Informa Telecoms & Media is the leading provider

(]
Zigzl?jsé?gsgsscg;?;g ;aSI:iGS.bdhon in 2005, and is incorporated in France, with I nfo r ma of business intelligence and strategic marketing
telecoms & media selutions to the global telecoms and media
markets. Driven by constant first-hand contact
with the industry our 90 analysts and researchers produce a range of

Refreshment Break Sponsor " intelligence services including news and analytical products, in-depth market
\/

For more information, please visit www.alcatel-lucent.com

reports and datasets focused to technology, strategy and content. Informa
Telecoms & Media also organizes more than 125 annual events, attended by
dedicated to providing innovative products, services and solutions to  HIUAVVEI more than 70,000 executives. In addition to the GSM>3G World Series, our

create long-term value and potential growth for its customers. Huawei’s products and events cover SUbJECt§ as divgrse as fixed and mobile operator strategy,
solutions are deployed in over 100 countries and serve 28 of the world’s top 50 operators, technology, TV, mobile music and games.

as well as over one billion users worldwide.
For more information, please visit www.huawei.com For more information please visit ww.informatm.com

Huawei Technologies Co., Ltd. (“Huawei”) is a leader in providing next
generation telecommunications network solutions. The company is

Raise your profile at CDMA WLL
Sponsorship and Exhibition Opportunities

As a pre-registered delegate of CDMA WLL, you will be CDMA WI_—L will provide your company with an excellent
automatically registered for Informa’s online networking tool. opportunity to create, maintain and enhance brand awareness

This secure system allows you to: and customer relationships. This is the only networking event
of its kind for the industry.

v Access the conference attendee list two weeks before the event, during

the event and up to three months after. For more information on the sponsorship and exhibition
v/ Interact with other participants online, send messages, and set up packages available, please contact: Punita Patel, Senior Sales
meetings at the conference — all in a secure, dedicated and private Executive, on +44 (0) 20 7017 5423 or
environment. punita.patel@informa.com
v Inform other participants of your work and interests by uploading
your profile For speaking opportunities, please contact Helen Ponsford,

E ist l h to take full Conference Producer, on: +44 (0)20 7017 5188 or
MSUre YOU regls er €arty enougn tb take 1 helen.ponsford@informa.com

advantage of this valuable networking tool! \_ )
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TERMS AND CONDITIONS

FEE: The fee for the 2 day conference is £298 for IA450 Operator members
or £350 for other Operators or £1299 for all other delegates. Price includes
lunch and refreshments.

CANCELLATIONS: Cancellations received in writing before 12th June
2007 will be subject to a service charge of £125. The full conference fees
remain payable on and after 12th June 2007. Substitutions are welcome at
any time. It may be necessary for reasons beyond the control of the
organiser to alter the content and timing of the programme or the identity

of the speakers. This contract is subject to English Law.
/ \ / Customer N umber \ ARE YOU REGISTERED?: You will always receive an acknowledgement
of your booking. If you do not receive anything, please call us on +44

(0)20 7017 5506 to make sure we have received your booking.

CALL MONITORING: Telephone calls to Informa UK Limited may be recorded
B roch ure Num ber or monitored in order to check the quality of the service being provided.

DATA PROTECTION: The personal information shown, and/or provided by
you will be held on a database and shared with companies in the Informa
Group. It may be used to keep you, or any additional names provided by
you, up to date with developments in your industry. Sometimes your details
may be obtained from or made available to external companies for
marketing purposes. If you do not wish your details to be used for this
purpose, please write to: The Database Manager, Informa UK, PO BOX 406,
Wiest Byfleet, KT14 6WL.

Event Code VENUE DETAILS
\ / \ CQ 1 838 / Renaissance Polat Istanbul

Sahil Caddesi no: 2-Yesilyurt
Istanbul, 34149 Turkey

PRICES & PAYMENT INFORMATION (please tick option) Phone: 90 212 4141800

Fax: 90 212 4141970
[] Two Day CDMA WLL Conference - IA450 Members — Operators Only

Sao8 (US $26%) ACCOMMODATION DETAILS

The cost of accommodation is not included in
O ;‘g"i ?;{uﬁ':g"&);” LL Conference - Other Operators the conference fee. Delegates can take

£350 (US $687) advantage of reduced rates by contacting the
hotel directly quoting "Informa CDMA Wireless
Loop" Event.

CDMA WLL
i nforma 26th — 27th June 2007

telecoms & media Polat Renaissance Hotel, Istanbul
www.informatm.com/cdmawll

TE/HP/DA/PP/OP/AP

[] Two Day CDMA WLL Conference
26 — 27 June 2007
£1299 (US $2550)

GROUP DISCOUNTS AVAILABLE:
3 FOR THE PRICE OF 2

(] I'am unable to attend, please send me access details to view the event documentation at £325 CaII +44 (0) 20 7017 5391
(plus VAT @17.5%).

New Total £ SPECIAL REQUIREMENTS
Please list below any special requirements you may have

Discounts are at the discretion of Informa Telecoms and Media and are not cumulative.

Delegates who do not pay with their booking are requested to provide a copy of their creditcard / cheque details to help payment
allocation. Staff at the event will request a credit card guarantee for delegates without proof of payment.

STEP 3: DELEGATE DETAILS (for ease, attach your business card) — Please photocopy form for multiple bookings!

1 (Mr/Mrs/Ms/Miss/Dr) Family Name L1 | L | | [ [ ¢ @ @b | JForename L I L L I 1 P | | ||
Email I e e e e T e
Fax L L L 1 0 0 JobTitle 0l L L 1 ¢ ¢ ]

2 (Mr/Mrs/Ms/Miss/Dr) Family Name |1 I [ | [ | [ [ L@ 111 [ | |Frenamel L I L 1 [ 1 [ | [ [ [ [ | ]]
Email L L e e e e e e
Fax L ¢l o JobTite Lt e

COMPANY DETAILS Name of Company L | [ | | | [ ¢ 1 | @ ¢

Department || [ [ [ [ [ [ ¢ ¢ ¢ @@ ][ [ [ || Addessl | | [ | [ [ [ [ [ [ ]
e e e e e e e e e e e Y Y Y I A
Ctyl LI | Postcode || | County L L L L L L [ L 1 L[]
VATRegno LI I I I I I [ [ | | | | Natureof CompanyBusinessl || | [ | [ [ [ ¢ ¢ ¢ [ L @ @ @ 11 1 111

PAYMENT DETAILS O E D@ O @ DB L] Enclosed is a cheque made payable to Informa UK (Ref: CQ1838)

DPleasechargemycreditcard Card Holder'sName L | | [ [ | ¢ [ ¢ [ [ ¢ [ [ | 1]

CardNo Ll L | [ | | | 1 [ | 1 | | | | ExpiryDate__/__  Signature Date _ _/__/

Card BillingAddress || I | 1 [ | | [ I [ 1 [ [ I I 1 [ 1 I I ] YeslagreetotheTerms & Cancellations Conditions as stated on this form

Ll b1 ) ContactTel Nofor Card Holder: L1 | 1 L | | | | | L || 1| ||
For further information on payment details visit www.payments.informa.com/telecoms or call +44 (0)20 7017 5506

5 EASY WAYS TO REGISTER . PAYMENT INFORMATION Payment should be made by cheque,
Servi Are we malllng you correctly? credit card, or in US dollars, euros or pounds sterling. Cheques should
Tel: Szztg)';;%r 70(91@'%%%6 To update your contact details on our database please visit | be made payable to Informa UK Limited. Payment must be received by
Fax: +44 (0)20 7017 4747 updates informa.com the 12th June 2007 in order to secure your place. Please quote the
Email Bookings: telebookings@informa.com WWW. " " delegate name and the event code (CQ1838) as a reference on all
Email Enquiries: telequeries@informa.com ) ) transactions. Informa UK Ltd, in conjunction with Tax Back
web: www.informatm.com/cdmawll Would you like to be informed about products International VAT Reclaim, the world’s leading VAT recovery
Mail: PO BOX 406 and services via e-mail? Yes Q organisation, can help you to make a significant reduction on your
West Byfleet attendance costs. Once an invoice has been sent to you Tax Back

KT14 6WL International will advise you as to how the VAT can be reclaimed.
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