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Worldwide Market
P Analysis, Strategic Outlook
& Forecasts to 2012 Fixed Mobile Convergence - 2nd edition examines the evolving nature of

FMC networks, business opportunities and challenges for all players in the
value chain. This edition provides a detailed analysis of the future of FMC
and discusses the impact it will have on existing technologies, business
models and markets.

Key coverage includes:
— Extensive forecasts to 2012 — including subscriber numbers and

m revenues for FMC split by consumer and enterprise and further by region.

Also includes expanded broadband forecasts for the same period

— Femtocell and picocell development — examines the opportunities and
threats from different player perspectives of femtocells and picocells, what
the ramifications might be of deployment and what impact this will have
on FMC development

— Service evolution — identifies and evaluates the services most likely to
succeed in the emerging convergent marketplace

— Access technologies — considers all aspects of FMC access technologies
from a strategic standpoint considering usage scenarios and inherent

EXCI u S iveo strengths and weaknesses
[ ]

— Detailed case studies — in-depth analysis including service details, market
I nCI Udes resu ItS. focus, service pricing, strategic analysis and partnerships from leading
from an extensive players including: BT Fusion, Hutchison 3, AT&T and Ubiquisys
new |nd u Stry — Regional analysis — analyses the potential of FMC in 13 key countries,
surve focusing on: broadband penetration, progress of local loop unbundling
y and availability of DSL, WiFi network penetration, MVNO proliferation and

VolIP development.

See inside for full details >>>
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Fixed Mobile Convergence: Evolving business strate

Worldwide Strategic Analysis and Forecasts: 2007-2012
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Who should read Fixed
Mobile Convergence

Operators & service providers:

—>Understand the opportunities,
challenges and threats within the
market

—>ldentify the strategies, business
models, revenue opportunities, market
segments, technologies and devices to
maximize revenues

Infrastructure, device and software

vendors:

—>Understand FMC opportunities and
identify key players and potential
partners

—>Explore current and evolving roles in
the service value chain

Consultants, analysts and venture

capitalists:

—>Benefit from unbiased analysis and data
free from industry hype

—>Provide clients with clear business
intelligence and case studies to support
recommendations and investment

Regulators:

—>Assess the impact of FMC growth on
the regulatory environment

—>Compare regulatory developments
on the global stage and gauge
effectiveness of legislative approaches,
their implications and long term
consequences.

Fixed mobile convergence has begun to revolutionise
the telecommunications market and over the next five
years this revolution will accelerate.

Specific drivers include:

- The requirement for fixed-line operators to tackle mobile substitution
- The proliferation of broadband network access

= Successful roll-outs of WiFi technologies

= The explosion in the number and diversity of MVNOs.

Other important areas examined in this report are: the burgeoning in-home
cellular solutions market which includes femtocells; device manufacturers
move into WiFi and VoIP enabled handsets; and the ongoing developments
seen with WiMAX. These players have historically been on the periphery of
the telecommunications environment but through FMC have moved to the
forefront.

The convergent network approach delivers immense opportunities but

also creates a unique set of challenges. These demand new mindsets and
strategies from the major value chain players across the telecommunications,
entertainment and the wider communications environment.

Total FMC Voice Subscribers 2007-2012*

0 Global Total
200 +— Asia Pacific
E -~ North America
é -l- Europe
E 100 +— =l- Latin America
—- Africa/Middle East

2007

2008 2009 2010 2011 2012

*FMC voice call defined as seamless handoff Source: Informa Telecoms & Media

Fixed Mobile Convergence provides essential analysis on the developments
in the FMC sector as it undergoes sustained transformation. This exhaustive
study includes detailed analytical and qualitative analysis of the FMC business
opportunity, supported by detailed forecast data to 2012 by region. It also
includes substantial broadband subscriber data for 95 countries taken from
Informa Telecoms & Media’s World Broadband Information Service.
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gies and market trends

“The real winners in the next generation convergent network may not necessarily be
operators. The relative freedom created by the disseminated convergent network opens the
telecommunications market to players who can best provide ubiquitous access to the rich services
resident within the core IP network. Such players include broadcasters and content owners like
Sky, fixed content service providers like Microsoft and Google and hybrid device and service
amalgams like Apple." Paul Merry, Author, Fixed Mobile Convergence: Evolving business strategies and market trends

Forecasts to Fixed Mobile Convergence answers business-critical
2012 includes: strategic questions:

Subscribers by region including: ,
S US v/ What are the key forecasts for fixed v/ What s the threat from VoIP and how

> Canada mobile convergence? can | formulate defence strategies in

Latin America ) the wireless and fixed environment?
z Asila Pacificl v~ What will the telecoms market look

_ Japan like as it migrates toward convergence v What is the long-term evolution of
@Hfice and an IP centric world (web 2.0 and FMC considered from the perspectives
Korea lpvé)? of Networks, Devices and Services?
India
Rest of AP — Developed
Rest of AP — Developing

> Europe Fixed Mobile Convergence examines:
— Western Europe

— Eastern Europe

v/ How can | understand the technology v How can | better understand the
behind FMC in a user friendly format? market?

v The challenge of convergence v Service, network and device

evolution
- Africa/Middle East v The FMC value chain, its players and VOH

- Africa their strategic positioning v/ FMC service approach and

- Middle East rovisioning strategies
v/ New non-operator entrants such as: > : E

— Enterprise subscribers total Sky, Microsoft, Google and Apple v/ FMC usage scenarios
and by region

— Consumer subscribers total
and by region

— Enterprise revenues total and .
by region Exclusive Industry Survey -
nt o

— Consumer revenues total Fixed Mobile Convergence includes c e\‘ e

and by region the results of a survey recently
— Total broadband subscribers conducted amongst key players in the ////6_

v/ Developments in technology

to 2012 by region FMC value chain.

data for 95 countries taken integrated throughout the report, I
from the World Broadband ensuring the information you receive "
e A

- Broadband subscriber The responses to the survey are GO O A

Information Service is based on current industry opinion.

Order your copy NOW call +44 (0)20 7017 5537



Table of Contents

Chapter 1 - Executive

Mobile operators resistance and

Chapter 7 - Regional

Chapter 9 - Business

summary acceptance Developments Opportunities and
. OPEX and interconnection Europe Challenges
Chapter 2 - Market Status - Alternative voice platforms - Germany Market indicators
Market drivers - MNO defined access . UK Operator opportunities and
FMC defined - Softswitch solutions and FMC - France challenges
FMC and convergence - IP network integration ROI North America - Mobile operators
. The challenge of convergence - Wi-Fi . US Tier 2-3 operators
« Problems of FMC definition - Dual-mode device issues . Canada Fixed operators
+ Defining FMC for networks, Developments in conducive to Latin America Hybrid operators
devices and services - a FMC take-up - Brazl Broadband operators
‘pragmatic’ definition - Will 4G be convergent - Mexico Other Players
A‘definition stack’for the FMC's . Naked DSL Asia-Pacific Customer proposition
constituent parts . China - Convenience
- Defining FMC attributes Chapter 5 - Technical . Japan - Consumer segment
Basic FMC usage scenarios Considerations . South Korea - Enterprise segment
-+ FMC Voice Usage Models Vlabl|lty of WLAN FMC . India Enterprise and consumer FMC
Application layer solutions Historical fixed wireless voice Middle East and Africa opportunities and challenges
+ Usage models and sphere of solutions - Egypt + Choosing the appropriate

influence
+ Mobile network operators
« Fixed operators
+ Hybrid operators
+ Broadband operators

- Requirements for successful use
of FMC WLAN

- Cost comparison — cellular versus
fixed wireless

- WLAN and WiFi from the end

- South Africa

Chapter 8 - Case Studies
Pure Fixed line operators
« BT Fusion

customer segment
- Customer proposition
- Service opportunities
VolP
Enterprise use of VoIP

- Other operators user perspective Background Commercial models of VolIP
- Challenges of unregulated fixed Service details - FMC services and the DRM

Chapter 3 - FMC Value Chain wireless Market focus challenge

Players’ Technical challenges to FMC Devices/Hardware

The FMC convergence process - Requirement for in-building Pricing Chapter 10 - Forecasts

Core FMC value chain players
- Service providers

cellular boosting technologies
WiMAX, HSDPA and FMC

Strategic analysis
Pure Mobile Operator

FMC forecasts' methodology and
definitions

Pure mobile - Implications of next generation ~ « 3 UK X-series — Convergent - FMC subscribers
Fixed network operators cellular for FMC Service Approach Definition
Hybrid operators UMA and IMS Background Forecasting methodology
Broadband operators . Market status Service details FMC revenues forecasting
Other Players - Proprietary solutions Market focus methodology
FMC value chain strategic General device strategies Devices/Hardware Top-line figures and analysis
posmonlng - Handset vendor relationships Pricing + General assumptions
Pure fixed operators Network and access Strategic analysis Regional analysis
- Dominant pure mobile operators  considerations Hybrid operator - North America
- Tier 2-3 pure mobile operators - Network efficiency and . AT&T « Asia Pacific
- Broadband service providers transparency Background - Europe
- Hybrid operators Service details - Latin America
- Other players Chapter 6 - FMC Service Market focus - Africa and Middle East
Service support providers approach and provisioning Devices/Hardware Enterprise and business forecasts
- Device and network strategies Pricing

manufacturers Commercial V|ab|||ty of VoIP Strategic analysis Contents correct at time of printing
- Software application and » Skype Handset and network service/

hardware vendors Approach to content and services o dware vendors
Industry opinion with FMC + Ubiquisys

- Off-net open access Background

Chapter 4 - Strategic - Commercial viability of triple and Sanvice s
Considerations quadruple play Market focus
Strategic development - Consumer FMC services Devices/Hardware
- Setting the scene - Enterprise FMC services Market focus
- FMC service evolution Pricing and service bundling Strategic analysis

- FMC network evolution

- FMC device evolution

- Corporate reorganisation for FMC
players

- Fixed pricing anomalies

- Pricing as an incentive to take up
FMC

Advertising/subsidisation

Order your copy today - see reverse for more information >>>

informa

telecoms & media




Informa Telecoms & Medlia - the leading provider of business intelligence

for global telecom markets worldwide...

World Cellular Information Service holds the most ~ World Cellular Information Service is a complete
authoritative data on the entire mobile industry cellular information resource incorporating

including 5 year granular forecasts of subscribers,  unrivalled industry data, providing data sourced

World Cellular Information Service 3 20 year archive and over 1 million data points. using a continuous research programme and
Itis a vital strategic tool providing a constantly consultancy level analysis combined with 24-
updated and reliable source of research data on hour support from in-house senior analysts.

the entire global mobile industry.

Visit www.wcisdata.com and learn more about the industry leading service for the global mobile industry.

. . . . Global Mobild.
GI b I M bl Coverage includes: Global Mobile also contains a unique Fo—
ODal VioDlie . . =
) ) « Operator strategies, product supplement delivering focused
Global Mobile Research Service launches and network rollouts market and trend analysis on one
Is the leading source of business - Technology issues of six geographical regions: North
critical intelligence on the mobile - In-depth company analysis America, Latin America, Middle East =
communications industry for senior . Accurate and concise data from & Africa, Western Europe, Asia-Pacific
telecoms executives worldwide. primary research and Eastern Europe

For more information and a free sample issue, visit www.informatm.com/globalmobile

Telecom Markets

TeleCOm Ma rketS market data on broadband subscribers and broadband e e ot e
penetration split by country and technology: o wer 100MO pan
Telecom Markets Research Service provides detailed =

coverage of the strategies critical to the development of \E/\;esizi;nEElicrjoze
the fixed telecoms and broadband markets, highlighting P

) i . - America
technologies, services and regulatory environment that Latin America - -
are shaping the market. Each issue contains exclusive . ! =
- Asia-Pacific

For more information and to request your free sample issue, visit www.informatm.com/telecommarkets

Global Mobile Forecasts to 2011- 6th Edition

Now in its 6th edition, Global to subscriber growth, enterprise broadband and MVNO activity. The

Mobile Forecasts to 2011 has and data usage and revenue report features data for every major

been fully revised and updated growth, as well as important trends ~ mobile market across the world,

with six new chapters giving a covering key developments in fixed  plus unique and accurate forecasts :
comprehensive and reliable guide mobile convergence, fixed mobile until 2011. i

For more information and to download a full table of contents, visit www.informatm.com/globalforecasts

MVNO Strategies and Forecasts to 2011: Evolving Opportunities
in the Global Telecoms Marketplace 2nd Edition

This Strategic Report provides essential analysis on the developments in the MVNO sector. The study includes
detailed analytical and qualitative analysis of the MVNO business opportunity, supported by detailed forecasts to
2011 by country and includes 21 country profiles.

For more information and to download a full table of contents, visit www.informatm.com/mvnoreport

For more information on any of the above products and to order NOW,
please visit www.informatm.com or call +44 (0)20 7017 5537.
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About the author

Paul Merry is a research analyst with Informa Telecoms & Media with 8 years of research analysis
experience. Paul has lead authored several reports across the Informa Telecoms & Media portfolio
including MVNO Strategies, Mobile Entertainment, Mobile Transactions in Europe and Global Mobile
Prepaid Strategies and Forecasts.

During his time as research analyst Paul has authored and co-authored several strategic reports

on the subjects of telecommunications, the internet, Metropolitan Area Networks, billing and CRM
and has undertaken a range of consultancy projects including the evaluation of business strategies,
market potential of new technologies and economic modelling. He has also presented findings to
top-level executives at events throughout the world.
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