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key Case Studies
Mobile Distribution & Retail feature profiles and 
case studies of leading distributors and retailers.

Mobile Distribution & Retail assess the 
effect of investment in the distribution 

and retail infrastructure of 
emerging markets and 
considers the outcome 

of the global move to 
consumer-led retail. The 

increasing importance of 
handset replacement sales 

and the drive by vendors to 
take a more active role in the 

marketing and sales of their product 
are analysed with particular respect to the 

operator’s evolving role in the handset value chain.

The operators’ role is also closely examined in the case of content 
distribution, with the music and games sector reviewed and major 
distribution strategies evaluated. This report pays attention to the 
growing visibility of non-traditional players in the mobile content chain, 
analysing the launch of several new offerings from handset vendors 
and internet giants and considers how this will affect the market for 
mobile content over the next five years.

Who should read this report:
Operators

Manage distribution channel conflicts
Find out the best way to incentivise supply chain partners
Learn from leading edge case studies
Identify effective business models to grow revenues

Distributors and retailers
Explore how the distribution and retail market will evolve to 2012
Discover new opportunities for value added services

Handset and accessories manufacturers
Access global forecasts and plan your distribution and retail strategy
Evaluate new merchandising and branding opportunities in retail 
(eg online retailing)

Content providers
Discover opportunities to partner with distribution outlets, operators 
and handset manufacturers to promote and supply content

Consultants, system integrators and venture capitalists
Gather reliable qualitative and quantitative data to support decisions 
Provide support to investment recommendation
Gain an insight into the important trends and key industry drivers
Understand emerging business models and identify key players and 
potential partners
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✔

✔

✔
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✔

✔

✔

✔

✔

With competition increasing in the fight for margins, retail and 
distribution strategies are the final frontier between the mobile 

industry and the end user. Softer, experience-led approaches 
will drive retention in the developed markets, whilst emerging 

markets will see a radically changed environment as focus shifts 
to organised distribution. Players from further up the value chain 

will increasingly look to control their brands in front of the end 
user, forcing operators and established retailers to redouble their 

efforts to remain a driving force in the market

Angela Stainthorpe, Research Analyst, Mobile Distribution & 
Retail: Channel Trends, Strategies and Forecasts to 2012

Global mobile devices retail revenue by region 2007-2012

>	H ow large is the retail market for mobile devices?
>	 What are the key drivers of growth?
>	 What are the channel trends and how will they 

shape the future market?
>	H ow will operators fare in the future handset and 

content value chains?
>	 Who are the major players in retail and 

distribution?
>	 What effect are wider industry trends having on 

the retail and distribution of devices and content?
>	 What are the most effective strategies for 

distributing devices and content?

Mobile Distribution 
& Retail  

answers critical 
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Hot topics addressed
There has been a great deal of activity in the global mobile retail space over the last 12 months:

>	 Nokia continues to open 
flagship stores and has 
identified retail as one of its 
key priorities as it moves into 
consumer-focused retention 
environment.

>	 China continues to see 
significant changes to its 
retail sector

>	 China’s GoMe is rolling out 
a network of 500 specialist 
mobile retail stores over the   
next 12 months

>	 Carphone warehouse has 
launched an ambitious 
partnership with Best Buy in 
the US

>	 Specialist chains are 
opening across the Indian 
sub-continent.
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With competition increasing in the fight for margins, retail and 
distribution strategies are the final frontier between the mobile 

industry and the end user. Softer, experience-led approaches 
will drive retention in the developed markets, whilst emerging 

markets will see a radically changed environment as focus shifts 
to organised distribution. Players from further up the value chain 

will increasingly look to control their brands in front of the end 
user, forcing operators and established retailers to redouble their 

efforts to remain a driving force in the market

Angela Stainthorpe, Research Analyst, Mobile Distribution & 
Retail: Channel Trends, Strategies and Forecasts to 2012
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>	H ow large is the retail market for mobile devices?
>	 What are the key drivers of growth?
>	 What are the channel trends and how will they 

shape the future market?
>	H ow will operators fare in the future handset and 

content value chains?
>	 Who are the major players in retail and 

distribution?
>	 What effect are wider industry trends having on 

the retail and distribution of devices and content?
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distributing devices and content?
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Hot topics addressed
There has been a great deal of activity in the global mobile retail space over the last 12 months:

>	 Nokia continues to open 
flagship stores and has 
identified retail as one of its 
key priorities as it moves into 
consumer-focused retention 
environment.

>	 China continues to see 
significant changes to its 
retail sector

>	 China’s GoMe is rolling out 
a network of 500 specialist 
mobile retail stores over the   
next 12 months

>	 Carphone warehouse has 
launched an ambitious 
partnership with Best Buy in 
the US

>	 Specialist chains are 
opening across the Indian 
sub-continent.
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With competition increasing in the fight for margins, retail and 
distribution strategies are the final frontier between the mobile 

industry and the end user. Softer, experience-led approaches 
will drive retention in the developed markets, whilst emerging 

markets will see a radically changed environment as focus shifts 
to organised distribution. Players from further up the value chain 

will increasingly look to control their brands in front of the end 
user, forcing operators and established retailers to redouble their 

efforts to remain a driving force in the market

Angela Stainthorpe, Research Analyst, Mobile Distribution & 
Retail: Channel Trends, Strategies and Forecasts to 2012

Global mobile devices retail revenue by region 2007-2012

>	H ow large is the retail market for mobile devices?
>	 What are the key drivers of growth?
>	 What are the channel trends and how will they 

shape the future market?
>	H ow will operators fare in the future handset and 

content value chains?
>	 Who are the major players in retail and 

distribution?
>	 What effect are wider industry trends having on 

the retail and distribution of devices and content?
>	 What are the most effective strategies for 

distributing devices and content?
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Hot topics addressed
There has been a great deal of activity in the global mobile retail space over the last 12 months:

>	 Nokia continues to open 
flagship stores and has 
identified retail as one of its 
key priorities as it moves into 
consumer-focused retention 
environment.

>	 China continues to see 
significant changes to its 
retail sector

>	 China’s GoMe is rolling out 
a network of 500 specialist 
mobile retail stores over the   
next 12 months

>	 Carphone warehouse has 
launched an ambitious 
partnership with Best Buy in 
the US

>	 Specialist chains are 
opening across the Indian 
sub-continent.
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