Asia Pacific TV:
12th Edition

© 2008 Informa UK Ltd.

All rights reserved.

The contents of this publication are protected by international copyright laws, database rights and other intellectual property rights. The owner of these rights is
Informa UK Ltd, our affiliates or other third party licensors. All product and company names and logos contained within or appearing on this publication are the
trade marks, service marks or trading names of their respective owners, including Informa UK Led. This publication may not be:-

(a) copied or reproduced; or
(b) lent, resold, hired out or otherwise circulated in any way or form without the prior permission of Informa UK Ltd.

Whilst reasonable efforts have been made to ensure that the information and content of this publication was correct as at the date of first publication, neither
Informa UK Ltd nor any person engaged or employed by Informa UK Ltd accepts any liability for any errors, omissions or other inaccuracies. Readers should
independently verify any facts and figures as no liability can be accepted in this regard - readers assume full responsibility and risk accordingly for their use of such
information and content.

Any views and/or opinions expressed in this publication by individual authors or contributors are their personal views and/or opinions and do not necessarily
reflect the views and/or opinions of Informa UK Ltd.

informa

telecoms & media



AUTHORS

Adam Thomas, Media Research Manager

(adam.thomas@informa.com)

Simon Dyson, Senior Research Analyst
(simon.dyson@informa.com)

Ted Hall, Senior Research Analyst
(ted.hall@informa.com)

Thomas Miles, Research Analyst
(thomas.miles@informa.com)

REPORT STAFF

Simon Murray, Principal Analyst
Faiza Carter, Production Manager
Marta Almansa, Production Editor

HEAD OFFICE

Mortimer House
37-41 Mortimer Street
London WIT 3JH

Web site: www.informamedia.com

SALES & CUSTOMER SERVICE

UK/Europe

Phone: (44) 20 7017 5537

Fax: (44) 20 7017 4783

Email: media.enquiries@informa.com
North America

Phone: (1) 978 258 2500

Fax: (1) 20 978 258 2500

Email: colleen.barron@informa.com

ISBN: 978 1843 117 377

Published in April 2008

ABOUT THE AUTHORS

ADAM THOMAS, MEDIA RESEARCH MANAGER

Adam has held several senior roles within the media
industry. He has worked as a journalist at CIA
Medianetwork’s Channel 11, authored media
research analysis for the Corporate Intelligence
Group and was senior media analyst at Market
Tracking International. He also wrote for the PSI’s
prestigious Cultural Trends journal, before joining
Informa Telecoms & Media in 2000 as Media
Research Manager. Adam has written many of our
best-selling reports on the film, TV, games and new
media sectors. He graduated from Guildhall
University in 1994, with a First Class Honours
degree in Communications.

SIMON DYSON, SENIOR RESEARCH ANALYST

Simon is a music and broadcast analyst who joined
Informa Telecoms & Media in 2000. Following a
lengthy career in the music industry he returned to
education and gained a BSc in Media Studies at
South Bank University. He then worked for a
research company specialising in music, including
compilation of the MBI World Report, as well as
music broadcasting and online developments.

TED HALL, SENIOR RESEARCH ANALYST

Ted graduated from the University of Reading with
a first class honours degree in English Literature in
2005. Before moving into research, he took up
analytical roles within the law and education
industries. Work with a leading international law
firm was followed by a brief role with a major UK
examination board. Ted has been working for
Informa Telecoms & Media since 2006, analysing
all aspects of the TV industry.

THOMAS MILES, RESEARCH ANALYST

Thomas graduated from the University of
Nottingham with a degree in History in 2002.
After a period working in the financial industry, he
spent several years working as a journalist in Spain
for Madrid’s foremost English-language magazine.
He also taught English to professionals at many
leading domestic and international companies.
Following his return to the UK, Thomas joined
Informa Telecoms & Media as a Media Research
Analyst in 2007, specialising in TV.

informa

telecoms & media



EXECUTIVE SUMMARY

Asia Pacific: TV advertising revenues summary 1

Digital TV households (000) . ............. 2
Digital TV penetration of TV households
n2013 ... 2

CHAPTER 1

FORECASTS ... ... ... i, 3
Asia Pacific TV Forecasts .. ............... 4
Digital TV penetration of TV households
n2013 ... 5

TV household composition in 2013 (000) . . ..5
Total pay TV revenue progress (US$ million) . .6
Total pay TV revenues in 2013 (US$ million) .6

Revenues per subscriber (US$) . ............ 7
Cable/MMDS ............... .. ... ..... 7
Cable/MMDS growth . .................. 8
Digital cable/MMDS growth ............. 8
Digital DTH ............................ 9
Digital DTH at 2013 .................. 9
IPTV . 10
IPTVat2013 ..., 10
DTT/Freesat ........................... 10
DTT Households by 2013 .............. 11
Population (000) . .................... 12
Households (000) ..................... 12
TV Households (000) .................. 13
TV Households as a % of Households . . . . .. 13

Digital Terrestrial TV Households (000) . .. .14
Digital Terrestrial TV Households as a % of TV

Households .. ........................ 14
Digital Freesat TV Households (000) . . . . . .. 15
Digital Freesar TV Households as a % of TV
Households . ........................ 15
Digital Free-to-air TV (DTT + Freesat)
Households (000) ..................... 16
Digital Free-to-air TV (DTT + Freesat)
Households as a % of TV Households . . . . . .. 16

Gross TV Advertising Revenues (US$ mil.) . .17
Net TV Advertising Revenues (US$ mil.) . . . .17
Net TV Ad Revs per TV Household (US$) . . .18
Gross Pay TV Advertising Revenues (US$ mil.) .18
Net Pay TV Advertising Revenues (US$ mil.) 19

Net Pay TV Ad Revenues per Pay TV
Household (US$) . .................... 19

Cable Subscribers (000) . ............... 20
Cable Subscribers as a % of TV Households . .20

Contents

Analogue Cable Subscribers (000) . . . ... ... 21
Analogue Cable Subscribers as a % of TV
Households .. ........................ 21
Digital Cable Subscribers (000) .. ........ 22
Digital Cable Subscribers as a % of TV
Households .. ........................ 22

Analogue Cable TV Revenues (US$ million) .23
Digital Cable TV Revenues (US$ million) . . .23

Cable TV Revenues (US$ million) . .. ... ... 24
Monthly Analogue Cable TV Revenues Per
Subscriber (US$) . ..., 24
Monthly Digital Cable TV Revenues Per
Subscriber (US$) ... 25
Monthly Cable TV Revenues Per Subscriber
(USS) oo 25
Digital Pay DTH Households (000) . .. . ... 26
Digital Pay DTH Homes as a % of TV
Households .. ........................ 26

Digital Pay DTH Revenues (US$ million) . .27
Monthly Digital DTH Revenues Per DTH

Subscriber (US$) . ... ... 27
IPTV Households (000) . ............... 28
IPTV Households as a % of TV Households . .28
IPTV Revenues (US$ million) ........... 29
Monthly IPTV Revenues Per Subscriber (US$) .29
Pay TV Subscribers (000) . .............. 30
Pay TV Subscribers as a % of TV Households .30
Digital TV Households (000) . ........... 31
Digital TV Households as a % of TV

Households . ......................... 31
Subscription Revenues (US$ million) . . . . . .. 32

Cable PPVIVOD Revenues (US$ million) . . .32
Digital Pay DTH PPV Revenues

(US$ million) ....................... 33
IPTV PPVIVOD Revenues (US$ million) . . .33
PPVIVOD Revenues (US$ million) . . ... ... 34
Total Pay TV Revenues (US$ million) . . . . .. 34
Monthly Pay TV Revenues Per Subscriber
(US$) oo 35
CHAPTER 2
AUSTRALIA ... .. ... .. . .. ... ... ... 37
Market movements ..................... 37
Overview ............. ... ... 37
Release Windows .. .................... 39
PayTV ... ... 39
Pay TV subscription growth (000) . . . ... ... 40

informa

telecoms & media



Foxtel ... ... . .. ... 40 CHAPTER 3
Austar ... 44 CHINA ... . .. 71
Austar TV financial and operating summary .45 Market movements ..................... 71
Austar: TV subscriber data (000) . .. ...... 46 OVerview ... .. 71
Optus ... 47 Cable ................................ 74
Optus TV featuring Foxtel Digital pricing IPTV . 76
(December 2007) ..................... 47 China broadband subscribers by technology . .76
SelecTV .o 48 China broadband subscribers by operator . . . 76
SelecTV market sze and subscriber targes .. 49 Satellite ... ...\ 30
IPTV . 49 Phoenix Satellite TV Holdings financial
Broadband subscribers by technology . . . . . .. 49 highlights for nine months to end-September
Broadband subscribers by parent operator . . . .50 (HK$000) . .............c.oooooo.... 82
HDTV ..o 53 MobileTV ... 82
HD broadcast breakdown .. ............. 53 China mobile subscribers by operator .. . ... ... 83
Australian HDTV compliance figures for HDTV ... 84
national broadcasters .. ................ 53 DTT ... . . 86
Mobile TV ............... ... ......... 54 China domestic DTT standard options . . . . . 86
Australia mobile subscribers by operator . . . . . 54 Terrestrial ............................ 87
DTT ... 56 CCTV 87
Australia digital-media ownership in DTT CCTV channel line-up ... .............. 88
households (%) .. ..................... 57 BAMC ... 88
Terrestrial .............. ... ... . ... 57 BTV channel line-up .................. 38
Nine Network . ......... ... ... . ... ...... 58 Shanghai Media Group (SMG) ............... 89
PBL TV financial highlights for year ending SBTG ©t e 89
30 June (A$ million) .................. 58 Viewing/programming .................. 90
Seven Network .......... .. .. ..ol 59 Chinese channels' market share (%) - . . . . .. 90
Seven broadcast TV financials for year ending Advertising ................ ... 92
30 June (A8 million) .................. 59 Top 10 Chi brands (2007) 93
Network Ten ....... ... oL, 60 » nese Orands (SUD7 e
Network Ten TV financials for year ending Foreca§ts ............................. 93
31 August (A$ million) ...\ ... ... 61 China forecasts .. ..................... 95
Australian Broadcasting Corporation .......... 61
ABC operating data for year ending 30 June .62 CHAPTER 4
Top 10 ABC programmes 2006107 . ... ... 63 HONG KONG ......................... 97
Special Broadcasting Service . .. ............. 63 ~ Market movements ..................... 7
SBS financial data for year ending 30 June Overview .............. ..., 97
(A$000) . .. ... . . . . 63 Cable ............ ... ... ... ......... 98
Viewing/Programming .................. 63 1-Cable operating information (000) . . .. . .. 99
TV Audience Shares (%) ... ............. 64 [-Cable financial highlights for nine months ro
1op ranked programmes 2007 .. .......... 64 end-September (HK$000) . . ............. 99
Top ranked regular programmes 2007 . . . . .. 65 [-Cable ) e;{r—endﬁ nancial highlights
Australia: Programme rights holders . . . . . . .. 66 (HKS mz/lza;?) """ St 100
Advertising ........................... 66 Sector financials for nine months to
end-September (HK$000) . .. ........... 100
Gross advertising spending for commercial TV IPTV ... . 101
networks in 2007 ... ... 67 .
. : Broadband subscribers by rechnology . . . . .. 101
Share of advertising revenues by commercial TV )
L 67 Hong Kong broadband and IPTV subscribers
Forecasts ................. ... ... ... 67 by operator . 101
Australia forecasts - -+~ or oo 69 NOW TV . e 102
HKBNTV .. 105
Satellite/SMATV ...................... 106
informa

telecoms & media



Mobhile TV ............. . ... ... ..... 107

Doordarshan: Programme source breakdown

Hong Kong mobile subscribers by operator . .107 (2006) 147
HDTV ... ... . 109 Doordarshan: Programme genre breakdown
DTT e 110 (2006) ..o R, 148
Terrestrial ... 11 Zee Entertammgnt Enterprises . . SEREEEEEERE 148
RTHK performance targets for 2007/08 .. .111 ?];ifg }ZZZZSﬁ  quarter ending Seprember 149
TVB 112 e S
TVB major shareholders (2007) . ......... L2y i M
TVB financials highlights (HK$000) ... VI3 Star oo 150
ATV R EEEEEE 113 Sony Entertainment V. . .................. 151
Viewing/programming ................. 114 Regjonal language channels ............... 152
Prime time terrestrial TV share (%) . ... .. 114 India by state and language . . . . . ... ... .. 153
Rel-mfe Windows .. ................... 115 Viewing/programming ................. 154
Advertising ............ .. ... ... 115 Top five channels .. .................. 154
Forecasts .............. ... ... ... ... 117 India: Programme rights holders ... ... .. 155
Hong Kong forecasts .................. 118 Release Windows . . ................... 155
Advertising .......................... 155
CHAPTER 5 Gross advertising expenditure (INR billion) 155
INDIA oo 121 Forecasts ............................ 156
Market movements .................... 121 India forecasts . ... ... ... .. 0 L. 158
Overview .......................on... 121
Cable ............ . ... ... .. ... ..... 123 CHAPTER 6
Cable TV pricing in non-CAS areas INDONESIA ........................ 161
(INRpermonth) ..o 127" Market movements .................... 161
Major plgyers """ R Tt 128 Overview ... 161
[””,i’” cable ff‘;’”’"’bm,éy k"d’”,g operators 129 Gable 163
e s [ndia frnancials o Cable TV subscribers ... 163
Wire and Wireless India packages .. .. . . .. 129 PT First Mgdla SEREEEEE IREEREREE [REREEEE 163
IPTV 130 PT_Ffmt Medsa subscriber progression ... . .. 163
India broadband by technology . .. ... . ... 130 TelkomVision SREEEER SEREREEEEEEERERE 164
India broadband by operator . . . .. ... ... 131 TelkomVision subscribers .. ............. 165
PTV aGHVItY . oo 32 PV .o 166
Online TV ... . 134 Indonesia broadband breakdown . . ... ... 166
Satellite ............................. 135 Telkom ..o 166
DISHTV oo e 138 Lelkom DSL subscribers ..o 106
Dish TV financials (INR million) . . ... ... 138 Telkom ADSL tarifs ..o 167
TataSky ... 139 _pﬂwmﬁ nancial summary (RP billions) . . 168
SunDirect V- 141 PTFirstMedia .......................... 168
DD DIreCt PIUS . .+ oo eveeeee e 141 Firss Net ADSL warfs .o.oovovenennn. 168
BRAM .. oo 142 PVactvity ... 169
Reliance 142 Satellite ............................. 169
Mobile TV ... 143 Astro Nusantara (As'tro-N) ................. 169
Indian mobile subscribers by operaror . . . . .. 143 A,St_m—N subscribers ...l 171
Tt 145 Indovision .......... ... . ... ... 171
Terrestrial/Programmers ............... 145 Indovision subscribers . ................ 171
Doordarshan ...............ocoveiiii... 146 Indovision packages (December 2007) ... .. . b
Doordarshan domestic viewers . .. ........ 146 Mobile TV ... 172
Doordarshan TV homes and viewers DTT .. LR TP TR EP PR ERPEPREE 173
R 147 Terrestrial ...... ... .. ... .. ... ... ... 174
informa

telecoms & media



Vi

TVRI 175 BS Digital Channels . . ................ 204
Indosiar ......... . ... ... ... 175 Wowow financials, year to end-March
Indosiar Karya Mandiri ownership structure 176 (¥ billion) .......... ...l 204
Indosiar programme breakdown . . . . ... ... 176 Mobile satellite broadcasting ............... 205
Indosiar Top 10 programmes (2007) . . . . .. 176 Moba-Ho! packages and tariffs .......... 205
Indosiar financial summary (IDR) . .. .. .. 177 Mobile TV ... . ... . . .. . ... 205
RCTI . 178 ISDB-T mobile TV technical specifications .206
MNC financials (IDR) ... ............. 178 Selected mobile TV developments . . ... .. .. 207
SCTV. e 179 HDTV ..o 208
SCM financial summary (IDR Billion) . . . .180 Domestic shipments of TV equipment in Japan
TPl e 180 2007 e 209
NV 181 DTT .. 210
Viewing/programming ... ............. 181 DTYI" implementation timetable . . ....... 211
Share of viewing by channel (%) . . . . . . .. . 182 Tgrrestrlal REE R R TRETRERPERPERRER, 212
Indonesia: Programme rights holders . .. .. . 182 Nippon Television (NTV) . . SISSEEEELETEIEE 213
Advertising ................... ... ... 182 NTV fiscal 2008 (¥ million) . ........... 213
Forecasts ............................ 183 NTV financial summary (¥ million) . ... . . 213
Indonesia forecasts . .. ...... ... ... ... 185 QZ:; iZZ‘ngﬁ recast fiscal 2010 (¥ billion 214
Fuji Television Network (Fuji TV) ............. 215
CHAPTER 17 Fuji TV fiscal 2008 (¥ million) ... ....... 215
JAPAN ... 187 Fuji TV financials for year to end-March
Market movements .................... 187 Emillion) .. ... 216
Overview ............................ 187 Tokyo Broadcasting System (TBS) . ........... 216
Package pricing comparison by platform, TBS fiscal 2008 (¥ million) ............ 217
leading .0pe‘mtors ..................... 188 TBS financials for year to end-March
Terrvestrial broadcast channel revenues . . . . . 189 FEmillion) .. ..o 217
Cable .......... ... ... ... ... ..... 189 TBS major shareholders (March 2007) . .. 218
Subscribers to cable operators who originate TVAsahi .......... ... ... ..., 218
their own programming (0005) . ... .. 189 TV Asahi viewing share (%) . ........... 218
J.Com ........ SRR LR LR LR 190 TV Asabi fisal 2008 (¥ million) . ... .. .. 219
J:Com m.bfcrzber a,'at'a ................. 190 TV Asabi financial highlights, year to
J:Com digital subscriber share .. ......... 193 end-March (¥ million) . ... .......... 219
J:Com ownership structure (end-2007) . .. .193 TV Asahi ownership structure (March 2007) 220
Other players ....................oene 194 Television Tokyo . ........................ 220
IPTV .. 195 TV Tokyo financials for year to end-March
Japan broadband subscribers by technology . 195 (¥million) .............. . ........ 220
IPTV activity ............. . ... ... ..... 196 TV Tokyo ownership structure (March 2007) 221
Hitkari PerfecTV! IPTV subscriber details NHK 221
Q’fd']‘m”‘”)’ 2008) o 198 NHK channel portfolio . ............... 221
Satellite ............... ... ... ...... 199 Licenceféeprice: (B) o 222
Sky Perfect JSAT ............ ... ... ... ... 199 NHK operating revenue and expenses summary
Selected Sky PerfecTV data (end-March) . . .199 (¥ billion) ...........c. i, 223
Sky PerfecTV platform summary . . .. .. ... 200  Viewing/programming ................. 223
Sky PerfecTV subscriber details (end-January Japan: Programme rights holders ... ... ... 224
2008) ... 201 Advertising ..............oiiiiiiiii. 225
Sky PerfecTV ownership structure (%) Japan gross advertising expenditure (¥ billion) 225
(end-September 2007) - ooveii 203 Forecasts ...t 226
Broadcast satellite (BS) . .................. 203
Japan forecasts ... 227
BS analogue channels .. ............ ... 203
informa

telecoms & media



CHAPTER 8

Release windows (months after theatrical

MALAYSIA ..., 231 release) ... 254
Market movements .................... 231 Malaysia: Programme rights holders . .. . . ... 254
Overview ... 231 Advertising ... ... ... ...l 254
Cable/MMDS ......................... 233 Number of advertisements, free-to-air TV . .255
IPTV . 234 Advertising expenditure 2007 (MYR millions) .255
Broadband summary . ................ 234 Gross advertising expenditure (MYR million) .255
Broadband penetration rate per 100 households TV advertising expenditure by channel . .. 256
bystate ....... ... ... oo il 234 Forecasts ............................ 256
Penetration vates . . ................... 235 Malaysia forecasts .................... 257
Telekom Malaysia ....................... 235
Telekom Malaysia broadband subscribers CHAPTER 9
000) ... 236 NEW ZEALAND ..................... 259
Telekom Malaysia broadband packages Market movements .................... 259
Uanuary 2008) ...............o.o... 236 OVEIVIEW ............iiiiiiiiii., 259
Lelekom Mghy siak 2HO7 financial summary Cable ............................... 261
(MYR Million) . ..................... 236 P
) . TelstraClear financial highlights
Summary of Telekom Malaysia shareholding 237 (NZ$ Million) . ..................... 262
] Top 3 s/mre.ho/a'lers of Telekom Malaysia . . . 237 IPTV ... 262
Jaring Communications ................... 238 New Zealand broadband data . - . . . 262
Jaring Flite broadband packages IPTV activity ........................... 264
WU e SN TV 260
WiMAX ficensees 238 Sky Network TV subscriber details . . . . . . .. 267
LT e Sky Network TV financials (NZ$ million) . 268
IPTVactivity ........................... 239 )
. Sky Network TV subscribers (000) . . . . . . .. 268
Satellite . ............................ 241 . .
Astro Pay TV packages (January 2008) . .. .242 Sky Network TV digital package prices
y LV packag Y (January 2008) . .................... 269
Astro package prices (January 2008) . . . . .. 243 Sky Network TV Analogue (UHE) package
Astro subscribers (000) . ............... 243 pricing (January 2008) . . .............. 270
Astro-N subscribers . .................. 244 Mobile TV ... ... . . 270
Mobile TV ..., 245 DTT ... 270
DIT ..o 246 Terrestrial .................... i, 271
Terrestrial ........................... 247 Demographic targets by channel . . . . . .. . .. 272
Media Prima key financial data (MYR000) . 248 TUNZ . ............................... 272
VO 249 TVNZ financial highlight (NZ$000) . . . .. 274
TV9 financial summary (MYRO0O) . . .. .. 249 ™V3andC4............................ 274
NTV-7 249 MediaWorks NZ financial highlights
NTV7 viewing share (%) .............. 250 (NZ$ million) ...................... 275
NTV7 financial summary (MYROOO) . . . . . 250 Prime Television .......... ... ... ...... 276
TV 250  Viewing/Programming ................. 277
TV3 viewing share (%) ............... 250 Average daily viewing share (5+) (%) . . ... 277
TV3 financial summary (MYRO00) . .. ... 251 Average daily viewing minutes . . ......... 278
8TV 251 Top 10 programmes
8TV viewing share (%) ............... 251 (July 2006 — June 2007) .............. 278
8TV financial summary (MYR000) . . . ... 251 New Zealand: Programme rights holders . . 279
RTM o 252 Advertising ... 280
Viewing/programming ................. 252 Gross Advertising Expenditure (NZ$ million) .280
Viewing shares (%) . ... ............... 253 Forecasts ............................ 281
TV consumer satisfaction index . ......... 253 New Zealand forecasts . .. .............. 282
informa

telecoms & media

Vil



Vil

CHAPTER 10 HDTV ... . 319
THE PHILIPPINES ................. 285 DTT .. 320
Market movements .................... 285  Terrestrial .......... ... .. ... ... ... 321
Overview ...................ooiii... 285 Singapore terrestrial TV channels . . . . . . . .. 322
Cable ............... .. ... ... ..... 287 MediaCorp .............. ... ........... 322
Beyond Cable .......................... 288 Viewing/programming ................. 324
Beyond Cable subscriber numbers . ... .. .. 288 Singapore: Programme rights holders . . . . .. 324
Global Destiny Cable ..................... 289 Advertising .......................... 325
IPTV 290 Gross advertising expenditure (S§ million) . 325
PLDT: DSL subscriber growth .......... 291 Forecasts ............................ 326
Globe DSL Subscribers ................ 292 Singapore forecasts . ....... ... ... ... .. 327
Globe Packages (January 2008) . . .. ... ... 293
IPTV activity ....... ..o 293 CHAPTER 12
Satellite ............................. 294 SOUTH KOREA ..................... 329
Dream DTH subscribers . .............. 294 Market movements .................... 329
Dream packages (January 2008) . ... ... .. 295 Overview ........................L 329
Mobile TV ......... ... ... ... ..., 295 Cable ........ ... ... .l 330
DTT ... .. 296 Leading South Korean MSOs' cable subscribers
Terrestrial ........................... 297 (November 2007) . . ... 331
GMA Network .. ... 297 South Korea cable subscriber details
Philippines: GMA Network financial (end-September 2007) . ............... 332
highlights ... ... . 298 IPTV ... . 333
ABS-CBN . ... ... 298 South Korea broadband subscribers by
ABS-CBN financial highlights ....... ... 299 technology ...........c... .. 333
ABC .. 299 South Korea broadband by operasor ... .. . .. 334
Viewing/programming ... .............. 299 IPTV activity . ... 334
Audience share in key regions (%) . ... . ... 300 Hana TV ... . 336
Audience share- whole day Mega Manila (%) 300 MegaTV ... 336
Top 20 programmes nationally . .. .. ... 300 MyLGT\{ ............................... 336
Mega Manila audience viewing split by age Satellite ............................. 337
(2006) ...\ 301 SkyLife package tariffs (February 2008) . . . .338
Release Windows - - -+ oo 301 Mobile TV ... ... ... ................. 339
Philippines: Programme rights holders . . . . . 301 South Korea mobile subscriber details . . . . . . 339
Advertising ................... ... .. 302 HDTV ... 341
Forecasts ............................ 303 DTT ... 343
Philippines forecasts . ................. 304  Terrestrial .......... ... .. ... . ..., 343
South Korean terrestrial channels . . . ... ... 343
CHAPTER 11 KBS ... 344
SINGAPORE ...............oveen... 307 TV output by genre in 2006 (%) ........ 344
Market movements .................... 307 KBS financials (KRW hundred million) . . .345
OVEIVIEW ..., 307 MBC................ 345
Cable ..., 300 SBS L 346
StarHub package tariffs (January 2008) . . .311 SBS financials (KRW billion) ........... 346
IPTV 312 Viewing/programming ................. 346
Singapore broadband subscribers . . . ... ... 313 Release Windows ..................... 348
SingTel and StarHub multiservice subscribers Advertising .....................L 348
(end-September 2007) . ............ ... 314 South Korea advertising expenditure by media
IPTV activity . ... .. 315 (2006) ... 349
Satellite ............................. 317 Forecasts ... 349
Mobile TV ...............cooiii.., 317 South Korea forecasts . ................. 351
informa

telecoms & media



CHAPTER 13
TAIWAN .. ... 353
Market movements .................... 353
Overview ........................oo... 353
Cable ................ . ..., 354
Eastern Multimedia Co. (EMC) .............. 355
China Network Systems (CNS) .............. 356
CNS cable TV subscribers ............. 357
CNS digital channel line-up (August 2007) 357
Otherplayers ............... ... ........ 357
IPTV .. 358
Taiwan broadband Internet subscribers . . ..359
Chunghwa Telecom ...................... 359
Otheroperators ......................... 360
IPTV activity ... 360
Big TV subscribers ................ ... 360
Satellite ............................. 363
Mobile TV ....... ... ... ........... 363
HDTV ... . .. 364
DTT ... . 365
Terrestrial .............. ... ... .. ... 366
Commercial terrestrial channels . . .. ... ... 366
Taiwan TV Enterprise (TTV) ................ 366
Chinese Television Systems (CTS) ............ 367
Public Television Foundation (PTF) ........... 367
Formosa TV.(FTV) ... ... ... ... ... .. 368
Chinese TV Service (CTV) .................. 368
Viewing/Programming ................. 368
Release Windows by Media .. ........... 369
Advertising ....................... ... 369
Television advertising expenditure
(NTS million) ...................... 370
Forecasts ............................ 370
Taiwan forecasts . .................... 371
CHAPTER 14
THAILAND ... . ... ... ......... 373
Market movements .................... 373
Overview ....................oooia... 373
Thai income distribution by region . . . . ... 375
PayTV ... ... . . . .. 375
True Visions/UBC subscriber growth . . . . .. 376
True Visions subscriber income profiles . . . . . 378

True Visions package prices (January 2008) 378
True Visions subscribers by platform (000) . .378

Satellite ............................. 386

Mobile TV ........................... 387
DTT ... .. 388
Terrestrial ................ ... . ..... 388
Channel ownership summary ........... 389
TV 389
Modernine TV (Channel 9) ................. 391
Channel 7. ... 392
Channel 3 ... ... ... ... ... .. 393
Viewing/Programming ................. 394
Average daily viewing share by channel (%) .394
Thailand: Programme rights holders . . . . .. 395
Release Windows by Media . ............ 395
Advertising .......................... 395
Gross advertising expenditure (THB million) . .396
Forecasts ............................ 398
Thailand forecasts . ................... 399
CHAPTER 15
VIETNAM ... ... . ... .. ........ 401
Market movements .................... 401
Overview .......................... 401
Cable/MMDS ......................... 404
VOV 404
Vietnam, pay TV subscriptions lost, net cost
of piracy, 2007 ... ... 405
SCTV 405
HCMC ... 405
AStro .. 406
IPTV 407
Broadband subscriber breakdown . . . ... .. 407
IPTV activity . ... 409
DTH ... ... 409
Mobile TV ........... ... ... ... ...... 411
DTT ... . . 411
Terrestrial ........................... 412
VTV programme rights (2007) . ......... 413
Viewing/programming ................. 413
Advertising .......................... 414

Pay TVregulation ....................... 379
IPTV .. 380

Thailand broadband data . . . ........... 381
IPTV activity ... 384
informa

telecoms & media



informa

telecoms & media




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


